Hilton Worldwide’s Brand Signatures
Hilton Worldwide provides countless offerings at its portfolio of 10 hotel brands that span 91 countries and more
than 3,900 hotels worldwide. Within the portfolio, however, there are unique signatures that help distinguish each
brand from its competition. The offerings embody the characteristics of the brands. They deliver exceptional guest
experiences. They leave a lasting impression.

Waldorf Astoria Hotels & Resorts
To provide authentic, personalized service from the moment guests book
their trip through the time they depart, Waldorf Astoria Hotels & Resorts
has announced a new initiative called “True Waldorf Service,” available
across the more than 20 Waldorf Astoria Hotels & Resorts worldwide.
Under this service initiative, a personal concierge is assigned to each
qualified guest and acts as their primary contact, before, during and - an
industry first - after a stay, to guarantee every want and request is met.
For more information, visit the Waldorf Astoria Hotels & Resorts
website.

Conrad Hotels & Resorts
The Bespoke Martini, a customized cocktail created by the guest with the
assistance of Conrad's own talented mixologist, is one of the Conrad
Hotels & Resorts signature offerings. In addition to the cocktail, each hotel
features its own Conradtini menu, which reflects the cultural preferences
of location and local customs.
For more information, visit the Conrad Hotels & Resorts website.

Hilton Hotels & Resorts
Hilton Hotels & Resorts has transformed the in-room experience with
amenities that meet the unique needs of travelers. Six new products by
expert/specialist Peter Thomas Roth are now exclusively available at any
Hilton Hotel or Resort. These highly sought-after products contain skin
care technologies that will leave any traveler refreshed and looking their
best. Additionally, Hilton Hotels & Resorts has also begun offer niche
workout-focused rooms for guests. The brand is currently testing guest
rooms dedicated to cardio and yoga.
For more information, visit the Hilton Hotels & Resorts website.

DoubleTree by Hilton
For 25 years, an oven-fresh chocolate chip cookie has welcomed every
guest who arrives at DoubleTree by Hilton hotels across the world.
Approximately 60,000 chocolate chip cookies are given to guests every
day of the week - more than 21,000,000 every year. In addition to
providing a delicious welcome to guests, DoubleTree has also donated
more than 1 million cookies to organizations and groups including
doctors, nurses, orphanages and food banks. For more information, visit
the DoubleTree by Hilton website or the DoubleTree by Hilton Cookie
website.

Embassy Suites Hotels
Embassy Suites Hotels, one of Parents magazine’s 10 Best Hotel Chains for
Families of 2012, gives guests more during every stay. The full service,
upscale brand offers spacious two-room suites, free cooked-to-order
breakfast and a nightly Complimentary Evening Reception with
complimentary appetizers and beverages. Both leisure and business
travelers looking for an approachable, upscale experience feel right at
home in the brand’s inviting atrium environment. Embassy Suites Hotels
has 213 properties across the Americas and nearly 30 more in the
pipeline.
For more information, visit the Embassy Suites Hotels website.

Hilton Garden Inn
Hilton Garden Inn continually strives to ensure today’s busy travelers have
everything they need to be most productive on the road — from the
Garden Sleep System® bed to complimentary wired and Wi-Fi Internet
access in all guestrooms. Rooms also feature desks with laptop trays,
easily accessible desk-level power outlets and ports, an Ergonomic Mirra®
desk chair by Herman Miller with 11 adjustable points to ensure comfort
and improved posture, and two telephones with voicemail and speaker
capability.
For more information, visit the Hilton Garden Inn website.

Hampton Hotels
Hampton goes the extra mile for every guest, every day – it’s something
hotel team members call Hamptonality. At Hampton’s nearly 1,900
properties globally, guests can enjoy a Clean and Fresh Hampton Bed®
with sheets and duvets washed fresh for every guest, free high-speed
internet access, friendly and helpful service, and a free hot breakfast or a
Hampton On the Run Breakfast Bag™. In addition to this bundled package
of amenities is the 100% Hampton Guarantee. If guests are not 100%
satisfied with their stay, they are not expected to pay.
For more information, visit the Hampton Hotels website.

Homewood Suites by Hilton
Homewood Suites by Hilton is known for bringing everything one needs
to feel at home to its guests. Every suite includes a fully equipped
kitchen, with a full-sized refrigerator, cook top, microwave and
dishwasher. Beyond its spacious suites and home-like amenities,
additional guest features include an on-site Suite Shop convenience
store, complimentary grocery shopping services (guests pay for the
groceries), a complete business center and laundry services at most
locations.
For more information, visit the Homewood Suites by Hilton website.

Home2 Suites by Hilton
Home2 Suites is all about being eco-conscious. This is why each guest is
welcomed with a green apple. It’s fresh and vibrant like the hotel and a
reminder of Home2 Suites dedication to sustainability. Home2 Suites
practices sustainability by maintaining their pools using minerals
instead of chemicals, placing convenient recycling and recharging
stations throughout the hotel, ensuring all guest room appliances have
Energy Star ratings and using dual flush toilets which use 20 percent
less water than traditional toilets.
For more information, visit the Home2 Suites by Hilton website.
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